Acquisition Brief — quantacure.ai

Quantacure.ai

Quantum & Cure Intelligence

Domain name / Asset offered: quantacure.ai (single asset sold; no other extension
included)

Purpose: acquisition of a strategic asset to host a neutral “Quantum & Cure” hub —
quantum-inspired / advanced computing and Al applied

to biomedical research, chemistry and R&D portfolio optimisation.

Contacts

Email e contact@quantacure.ai

Website e https://www.quantacure.ai

LinkedIn e https://www.linkedin.com/company/quantacureai

This document — for whom, why

Decision brief for CEO / COO / CFO / CTO / Head of R&D / Chief Medical Officer /
Data & Al / Regulatory Affairs
(pharma, biotech, chemistry, digital health, compute & deeptech platforms).

Thesis: owning a category language around Quantum + Cure creates narrative and
credibility advantages. QUANTACURE.Al is a neutral,

memorable banner to align R&D, Data/Al, Medical, Regulatory, Partnerships around
advanced computing (including quantum approaches)

for discovery & optimisation in health and chemistry — without offering care, diagnosis
or medical services.

1) One-page decision

What itis.
A strategic (.ai) asset to structure a “Quantum & Cure” hub: public portal, neutral
reference materials, resources, ecosystem voice focused


https://www.quantacure.ai/

on Al, advanced computing and quantum-inspired approaches for biomedical and
chemical research.

What it changes.

A single entry point that makes your “Quantum for Drug Discovery & Chemistry” story
legible, strengthens exploratory programmes, and

reduces time-to-trust with partners, talents, investors and authorities — with no
operational service run on the domain today.

What you can deploy immediately.

e  “Quantum for Drug Discovery — Readiness & Roadmap” programme.
Mapping of use cases (in silico screening, molecular simulation, trial design
optimisation, formulation), prioritisation of pilots,

12-24 month roadmap including regulatory & ethical constraints.

e Resource centre.
Educational dossiers (hardware/software quantum landscape, hybrid
approaches, current limitations), R&D business case templates,
risk/opportunity matrices (scientific, regulatory, operational).

e Ecosystem voice.
Neutral articles, overviews of academic/industry collaborations, 2025-2030
milestones, emblematic use cases (always presented as
ecosystem examples, never as promised clinical outcomes).

Why it is defensible.

Combination of descriptive terms (quantum + cure) with a C-suite-readable .ai
extension; asset positioned as media / information hub,

not as a medical device or care brand; narrative lock on the “Quantum & Cure” story for
buyers who want to become the reference on this

topic.

2) Context & milestones
2025-2035:

e Growing investmentin Al, high-performance computing and quantum-related
technologies for chemistry, molecular discovery,
complex data analysis and R&D optimisation.

e Increasing pressure on scientific robustness, data governance, model
transparency, risk assessment and traceability
(regulators, payers, ethics committees, partners).



e Investors and partners are asking for clearer deeptech theses, R&D priorities
and credible “Quantum & Al” portfolios.

Implication.

Stakeholders need a neutral, non-clinical, memorable banner to present their
“Quantum & Cure” ambitions, host ecosystem content,

publish references and orchestrate executive communication, R&D and partnerships.
QUANTACURE.AIl can become that rallying point —

with no therapeutic claims.

3) Three concrete deployment patterns (orders of magnitude)

A. Pharma/ biotech / chemistry group (corporate programme).
Use QUANTACURE.AI as public hub for “Quantum & Cure” programmes:

e inventory of use cases and proofs of concept,
e internal/external reference materials (watch, data standards, good practices),
e alignment across R&D / Data / Medical / Regulatory teams.

Typical impact: -6 to —10 % project time (less re-alignment meetings, clearer C-level
understanding);

€0.8-2.0 M coordination/communication savings over 12-18 months (mid/large group,
order of magnitude).

B. Deeptech / SaaS / Quantum & Al for Life Sciences platform.
Position QUANTACURE.AI as a neutral reference hub:

e credible showcase for use cases (white papers, benchmarks),
e support to partnership strategy (big pharma, institutes, CROs),
e anchor point for talents and scientific communities.

Expected effect: shorter sales cycles, stronger credibility, +€1-3 M pipeline uplift
(depending on ACV and segment) over 12-24 months.

C. Alliance / consortium / thematic foundation.
Use QUANTACURE.AIl as banner for a public—private alliance:

e shared references (terminology, assessment frameworks),
e event calendar, calls for projects, multi-party publications,

¢ network effect across members (labs, universities, startups, industrials).




4) Strategic advantage of the asset

Language authority: “Quantum + Cure” becomes an explicit, C-suite-friendly
banner for a complex R&D topic.

C-level clarity: a simple, memorable name that encapsulates a deeptech thesis.

Defensive posture: you anchor public vocabulary around a neutral hub, without
turning QUANTACURE into a clinical brand.

Platform effect: every euro invested (content, events, relationships, tooling) can
be reused across projects, teams and geographies
under a single surface.

5) Market size & pressure

Global pharma/biotech R&D expenditure is counted in hundreds of billions per
year; the share dedicated to digital, data, Al and
modelling is growing fast.

Compute / cloud / quantum-related budgets are rising across groups and
scale-ups, with strong pressure to demonstrate value
(“use cases”, pipeline, time-to-market).

Regulators and payers are asking for more transparency, explainability and
governance on digital & Al approaches.

Those who shape the “Quantum & Cure” narrative early will enjoy a reputational and
partnership edge. QUANTACURE.AI acts as narrative
infrastructure to carry that story in a neutral, credible and well-documented way.

6) CFO anchors (mandatory)

6.1 Alternative cost — awareness & adoption.

Without a neutral exact-match, creating a “Quantum & Cure” banner implies:

6-12 month awareness campaign (brand/content/PR),
building an internal brand (name, guidelines, governance),

change management across clinical, R&D, data and partner teams.



Consolidated order of magnitude: €0.4-1.5 M over 12-18 months. QUANTACURE.AI
compresses this need and accelerates adoption of a
shared language, without forcing a new clinical brand.

6.2 Cost of delay.
Pushing back “Quantum & Cure” narrative structuring by one budget cycle means:

¢ unfunded or misunderstood POCs outside expert circles,
e delayed partnerships or grants,
¢ less compelling files for investment or ethics committees.

Order of magnitude: €0.8-2.0 M in cumulative inefficiencies over 12-18 months (rework,
missed opportunities).

6.3 Reusable synergies.

Under a single neutral banner (QUANTACURE.AI), every euro invested (content, events,
relationships, tools) can be reused across multiple

projects, teams and countries > shorter trust-building time, faster cycles, lower unit
costs.

7) Investment logic (no public price)

e SEO & memorisation: short, distinctive name alighed with emerging queries

(“quantum drug discovery”, “qguantum chemistry”,
“Al for cure”, etc.).

e Strategic premium (2025-2030): those who structure the “Quantum & Cure”
language early become the default reference.

e Budget view: instead of spreading €0.4-1.5 M across fragmented branding &
change management, a single asset provides a durable,
neutral, exportable banner for your deeptech programmes.

8) Related assets / optional bundle (s2)

e quantique.io — general quantum hub (technologies, use cases, corporate
programmes).
¢ xgenetics.ai — genomics & Al (complementary “data & biomarker” axis).

(One add-on max. No other asset mentioned. No promise beyond this scope.)




9) Acquisition process (Legal/Finance)
Scope of transfer: quantacure.ai only.
e Escrow-based transaction; fast technical transfer; invoice provided.
e Options: cash/ staged 40-30-30 / bundle (with one related asset).
¢ NDA and asset audit available upfront.
Legal notice:
¢ name built from generic/descriptive terms,
¢ no affiliation with existing companies using a similar name,
¢ no medical or therapeutic claim,

¢ no health, diagnosis or treatment service is offered in this document or on the
domain as-is.

10) Contacts

Email e contact@quantacure.ai
Website ¢ https://www.quantacure.ai
LinkedIn e https://www.linkedin.com/company/quantacureai


https://www.quantacure.ai/

